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JCDecaux brings real Red Nose Day heroes to life  
to help raise funds for sudden infant death syndrome  

 
JCDecaux has partnered with charity Red Nose Day to ask Australians to get silly for a serious cause, by 
wearing a red nose and taking part in the ‘Faces of Red Nose Day’. For the first time, JCDecaux will 
feature the real life heroes of Red Nose Day across its large format digital Out-of-Home network from 7 
August, with a countdown to Red Nose Day on 14 August. 
  
In addition to a special countdown to Red Nose Day, JCDecaux is creating a dynamic digital campaign of 
people who post snaps of themselves to Instagram wearing a red nose and using the hashtag 
#FacesofRedNoseDay, broadcasting these images across its digital large format network around the 
country. 
 
The Red Nose Day campaign has been created by Upstride Agency. Red Nose is a national charity 
working to save little lives and support families impacted by the death of a baby or child. It relies on the 
generosity of the community through Red Nose Day and other fundraising events and partnerships with 
small businesses and corporations. 
 
JCDecaux Head of Creative Solutions, Ashley Taylor, said: “This campaign is all about raising awareness 
using the impact of Out-of-Home, and really putting a face to the worthy cause, to help prompt more 
donations and make a difference. As more and more people are returning to the roads in our 
communities, it’s a wonderful time to greet these returning audiences with smiling, happy faces for an 
incredible cause.” 
 
Red Nose Australia General Manager Fundraising & Marketing, Amy Johnston, said: “Red Nose Day on 
14 August is our major fundraising event and we are delighted that JCDecaux will feature the real life 
heroes from our campaign developed by Upstride across its billboards to help raise awareness and 
donations. In Australia, nine children still die suddenly and unexpectedly every day. That’s more than 
3,000 babies and young children every year – more than double the national road toll. People’s support 
on Red Nose Day helps save little lives, and to us that makes them a hero,”  
 
The campaign will run until 16 August. 
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About JCDecaux 
JCDecaux is the number one out-of-home media company worldwide, with more than 1 million advertising panels 
in more than 80 countries and more than 13,000 employees. For FY19, JCDecaux reported revenue of 
approximately €3,890 million. Incorporated in 1964 in France, JCDecaux was listed on the Paris Stock Exchange in 
2001. JCDecaux has been providing high quality, architecturally designed street furniture in Australia since 1997. Its 
Australian and New Zealand businesses includes 40,000 assets spanning airports, rail, transit, static and digital 
billboards.  
 
Key figures 
 2019 revenue: €3,890m 
 Present in 4,030 cities with more than 10,000 inhabitants 
 A daily audience of more than 800 million people in more than 80 countries 
 13,030 employees 
 Leader in self-service bike rental scheme: pioneer in eco-friendly mobility 
 1st Out-of-Home Media company to join the RE100 (committed to 100% renewable energy) 
 JCDecaux is listed on the Eurolist of Euronext Paris and is part of the Euronext 100 and Euronext Family 

Business indexes 
 JCDecaux is recognised for its extra-financial performance in the FTSE4Good index and the MSCI and CDP ‘A 

List’ rankings 
 1,061,200 advertising panels worldwide 
 N°1 worldwide in street furniture (528,660 advertising panels) 
 N°1 worldwide in transport advertising with more than 170 airports and 277 contracts in metros, buses, trains 

and tramways (326,970 advertising panels) 
 N°1 in Europe for billboards (137,020 advertising panels) 
 N°1 in outdoor advertising in Europe (645,540 advertising panels) 
 N°1 in outdoor advertising in Asia-Pacific (239,300 advertising panels) 
 N°1 in outdoor advertising in Latin America (72,880 advertising panels) 
 N°1 in outdoor advertising in Africa (24,170 advertising panels) 
 N°1 in outdoor advertising in the Middle East (16,450 advertising panels) 


