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JCDecaux uses voice recognition technology to shed light  
on what to say after asking R U OK? 

 

At a time when people around the world are experiencing mental health strain due to the global 

pandemic, JCDecaux and its partner, suicide prevention charity R U OK?, are helping Australians continue 

the conversation that starts with: “Are you OK?”  

 

This September, in an Out-of-Home industry first campaign, R U OK? is using an interactive JCDecaux 

panel that uses voice recognition to trigger both on-screen and verbal responses. Passers-by are 

prompted via a floor decal placed in front of the panel as well as an on-screen call to action to ask: “R U 

OK?” The panel recognises the phrase and will dispense information on what to say and do if a friend, 

family member, colleague or peer says they are not OK.  

 

JCDecaux has partnered with R U OK? to help realise its mission to inspire and empower everyone to 

meaningfully connect with the people around them and to support anyone struggling with life. 

 

R U OK?Day coincides with World Suicide Prevention Day on Thursday 10 September. The interactive 

panel is an extension of the R U OK?Day, theme explaining “There’s more to say after R U OK?” 

JCDecaux will also feature the R U OK? campaign across its national Out-of-Home network during 

September. 

 

Recent evaluation measures released by R U OK? show that among those people aware of R U OK? most 

feel confident they know how to have a conversation with someone who might be struggling but 31%1 

lack confidence or are unsure how to have a conversation with someone who is not OK, making this 

Out-of-Home campaign messaging especially important.  

 

JCDecaux Head of Creative Solutions, Ashley Taylor, said: “This campaign provides the space to model a 

really important conversation. Our interactive street furniture panels can help people learn more about 

how to have a conversation with someone who is struggling. Understanding audiences are conscious 

about things that they touch as a result of COVID-19, the voice recognition functionality provides a safe 

way to continue to deliver meaningful messages, hands free.” 

 

                                                 
1 Source: Kantar Quarterly Tracker June 2020 



 

JCDecaux Australia & New Zealand 

R U OK? Campaign Director, Gennie Sheer said the generous support from JCDecaux this year has 

helped encourage more Australians to stay connected during challenging times. 

 

“It’s important that Australians feel they have the skills to navigate a meaningful conversation especially if 

someone says they’re not OK,” Sheer said. “The JCDecaux interactive activity complements our broader 

campaign to educate and empower people with the knowledge and confidence to start a conversation 

that could change a life.” 

The voice activated component of the R U OK? campaign appears on George Street in Sydney’s CBD. 

 

Watch the video here 
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About JCDecaux 

JCDecaux is the number one out-of-home media company worldwide, with more than 1 million advertising panels 

in more than 80 countries and more than 13,000 employees. For FY19, JCDecaux reported revenue of 

approximately €3,890 million. Incorporated in 1964 in France, JCDecaux was listed on the Paris Stock Exchange in 

2001. JCDecaux has been providing high quality, architecturally designed street furniture in Australia since 1997. Its 

Australian and New Zealand businesses includes 40,000 assets spanning airports, rail, transit, static and digital 

billboards.  

 

Key figures 

• 2019 revenue: €3,890m 

• Present in 4,030 cities with more than 10,000 inhabitants 

• A daily audience of more than 800 million people in more than 80 countries 

• 13,030 employees 

• Leader in self-service bike rental scheme: pioneer in eco-friendly mobility 

• 1st Out-of-Home Media company to join the RE100 (committed to 100% renewable energy) 

• JCDecaux is listed on the Eurolist of Euronext Paris and is part of the Euronext 100 and Euronext Family 

Business indexes 

https://vimeo.com/454646936/6cd6a3b3bf
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• JCDecaux is recognised for its extra-financial performance in the FTSE4Good index and the MSCI and CDP ‘A 

List’ rankings 

• 1,061,200 advertising panels worldwide 

• N°1 worldwide in street furniture (528,660 advertising panels) 

• N°1 worldwide in transport advertising with more than 170 airports and 277 contracts in metros, buses, trains 

and tramways (326,970 advertising panels) 

• N°1 in Europe for billboards (137,020 advertising panels) 

• N°1 in outdoor advertising in Europe (645,540 advertising panels) 

• N°1 in outdoor advertising in Asia-Pacific (239,300 advertising panels) 

• N°1 in outdoor advertising in Latin America (72,880 advertising panels) 

• N°1 in outdoor advertising in Africa (24,170 advertising panels) 

• N°1 in outdoor advertising in the Middle East (16,450 advertising panels) 


