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Waiting for the bus? JCDecaux teams up with MyPayNow to serve  
real-time data and encourages commuters to access  

their money while they wait 
 

Leading Out-of-Home advertising company JCDecaux has developed a dynamic digital campaign with 

live timetable data where commuters can access their money from MyPayNow while waiting for the bus. 

 

In an exclusive nationwide Out-Of-Home campaign, JCDecaux’s SMARTFRAME digital assets are 

broadcasting bus arrival times, letting commuters know how far away their next bus is – and just how 

easy it is to access their money via new cash advance app MyPayNow during that time. 

 

In addition, bus shelters and kiosks in Sydney’s CBD will also be wrapped in MyPayNow’s signature 

yellow and purple brand colours as part of the campaign, to broadcast and create brand awareness. 

 

MyPayNow aims to help Australian workers manage their cash flow, allowing them to access up to 25% 

of their wages in advance for a low fee. Operated via a smart phone app, MyPayNow enables people to 

spend money they have already earned and then repay the funds once their fortnightly or monthly pay 

comes through. 

 

JCDecaux Head of Creative Solutions, Ashley Taylor, said: “We love finding ways to create impact and 

awareness by providing city utility, and this campaign delivers both utility and scale for MyPayNow. The 

powerful combination of contextually relevant data through dynamic digital for commuters and 100% 

share of voice through bus shelter and kiosk wraps, the campaign offers a useful service to commuters, 

linking the brand, and using creative to focus on how easy it is to use the MyPayNow app.” 

 

MyPayNow General Manager, Nic Bennetts, said: “We chose Out-Of-Home for its ability to capture 

attention in a meaningful and interesting way. We’re not only a new company, but we’re also presenting 

a whole new concept to the Australian public - we have to build trust, brand recognition, and educate. 

Out-Of-Home advertising was the best fit for this, particularly dynamic signage. As a brand, what we do 

is dynamic - we are real-time, and instant, so we wanted to engage the audience with real data and get 

them curious about who we are and what we do.”  

 

The MyPayNow campaign will run across JCDecaux’s national Out-Of-Home Transit, digital Street 

Furniture and Large Format network until November 2. 
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About JCDecaux 

JCDecaux is the number one out-of-home media company worldwide, with more than 1 million advertising panels 

in more than 80 countries and more than 13,000 employees. For FY19, JCDecaux reported revenue of 

approximately €3,890 million. Incorporated in 1964 in France, JCDecaux was listed on the Paris Stock Exchange in 

2001. JCDecaux has been providing high quality, architecturally designed street furniture in Australia since 1997. Its 

Australian and New Zealand businesses includes 40,000 assets spanning airports, rail, transit, static and digital 

billboards.  

 

Key figures 

• 2019 revenue: €3,890m 

• Present in 4,030 cities with more than 10,000 inhabitants 

• A daily audience of more than 800 million people in more than 80 countries 

• 13,030 employees 

• Leader in self-service bike rental scheme: pioneer in eco-friendly mobility 

• 1st Out-of-Home Media company to join the RE100 (committed to 100% renewable energy) 

• JCDecaux is listed on the Eurolist of Euronext Paris and is part of the Euronext 100 and Euronext Family 

Business indexes 

• JCDecaux is recognised for its extra-financial performance in the FTSE4Good index and the MSCI and CDP ‘A 

List’ rankings 

• 1,061,200 advertising panels worldwide 

• N°1 worldwide in street furniture (528,660 advertising panels) 

• N°1 worldwide in transport advertising with more than 170 airports and 277 contracts in metros, buses, trains 

and tramways (326,970 advertising panels) 

• N°1 in Europe for billboards (137,020 advertising panels) 

• N°1 in outdoor advertising in Europe (645,540 advertising panels) 

• N°1 in outdoor advertising in Asia-Pacific (239,300 advertising panels) 

• N°1 in outdoor advertising in Latin America (72,880 advertising panels) 

• N°1 in outdoor advertising in Africa (24,170 advertising panels) 

• N°1 in outdoor advertising in the Middle East (16,450 advertising panels) 


